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Abstract 
The study has an exploratory character and its objective is to analyze the types of audience from sporting events through 
expertise in sports, using categorial content / thematic analysis. The results will identify features of violence in sports, focusing 
on the behaviour of fans. A typology of sports audience will emphasize these results on a systematic basis of behaviour, 
reactions, knowledge level concepts of sports, purpose. 
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1. Introduction 
Originally, the term “audience” meant “the people”; the term, however, has undergone changes related to 
the participants in an event, the individuals that receive a certain message to which they respond in an attitude of 
approval or disapproval.    
Modernism has turned crowds into an audience; the mass-media exaggerate with the aim of impressing and, 
thus, people focus on a topic that they debate over, holding contrary opinions. We can identify here a slight 
difference between an audience and a mass: while the audience focuses on an issue it is debating on, the members of 
the mass are in agreement with each other, while they can also argue on a topic; however, the characteristic unity of 
the latter type of gathering may hamper the access of judgments from outside the group. There are, therefore, the 
premises that the audience is preceded by a mass which are related to the social issue they debate on and approach 
with the aim of finding solutions. 
The present study is of an exploratory nature and aims at analysing the types of audience in sporting events 
(football matches) through the opinions of sports experts, using the categorial / topical content analysis. The results 
will identify the features of violence in sports which, according to the specialists, focuses on the supporters’ 
behaviour. The typology of the spectators in sporting events will outline a systematic presentation according to 
behaviour, reactions, amount of information regarding the sports, purpose.    
 
2.  Body  
 
2.1. The objectives of the study 
An initial objective of the present study is to identify the types of audience that take part in sporting events, 
as well as the features they share. Thus, opinions of a number of individuals active in sporting events (teachers of 
physical education, coaches, doctors specialised in sports medicine, successful athletes, guards specialized in 
sporting events, psychologists specializing in sports, supporters) have been extracted from the answers in the 
 
* Beatrice Abalasei. Tel.: 0040232201130; Fax: 0040232201126. 
E-mail address: beatrice.abalasei@uaic.ro. 
Available online at www.sciencedirect.com
Open access under CC BY-NC-ND license.
3483 Beatrice Abalasei /  Procedia - Social and Behavioral Sciences  46 ( 2012 )  3482 – 3486 
  
interview guide. The respondents are considered to be experts due to the long span of time spent in sports, of their 
activities related to sports.  
Content analysis has been used as a research technique that allows an analytic interpretation of the 
messages from the interviews applied to a certain segment of the population.   
An interpretation of the answers will allow the identification of other possible issues that are characteristic 
of the phenomenon under discussion; such issues will complete the image of violence in sports arenas.  
 
2.2. The subjects of research 
The collection of empirical data was determined by the question: Which are the variables the appearance of 
violence in the sports arenas depends on? The types of audience could be relevant for the appearance of such 
manifestations that cause instability and thus allow the identification of the factors on which the social 
representation of violence depends.  
In order to conduct our research we have turned to a professional group that can provide information on the 
audience of the sports arenas due to the insight accumulated through direct participation in sports competitions or 
even their involvement in organizing such events. They can be considered experts because they are active in sports: 
teachers of physical education, coaches, doctors specialised in sports medicine, successful athletes, guards 
specialized in sporting events, psychologists specializing in sports, supporters. 30 subjects have been interviewed 
(20 males and 10 females, aged between 22 and 60); we have considered that this group is sufficient for the general 
content analysis of the information gathered on this topic, which is interesting to a significant part of the public 
opinion.  
 
2.3. Instrument 
To identify the types of audience and the indicators of the questionnaire on the social representation of 
violence, we have issued an interview guide consisting of 18 items (Table no. 1).   
 
2.4. Methodology 
A text selected for content analysis is an empiric material, as complex as the social reality it reflects; we 
have therefore issued an interview guide conducive to the important issues of the study.   
 
Table 1. The questions in the interview guide and the corresponding topics. (as in Ghiglione and all, 1980, p. 54) 
 
Questions Corresponding topics 
1.  
2. How would you generally describe the audience in the sporting events? 
3. What types of audience could you describe in terms of sporting events? 
4. What can 
performance? 
5. How would you describe the reactions of dissatisfaction towards the 
members of the supported team?  
6. How would you describe the reactions of the audience towards the 
opposing team?  
7. What can you say about the neutre audience in the stadia or gymnasia?  
o informed audience, 
o uninformed audience, 
o supportive audience, 
o hostile audience. 
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8. What special situations (events) do you know which are related to the 
violent outbursts of the audience in the stadia or gymnasia? 
9. Speak about the sports where you can encounter violent outbursts as a 
rule. 
10. Which are the causes of violent outbursts in the sports that you have 
indicated? Are they to be found in the sports grounds (mention the type of 
sport) or outside the grounds? Explain the phenomenon.  
11. What is your opinion about such behaviour?  
12. Which, in your opinion, are the reasons for the appearance of such 
outbursts? 
13. To what extent do you think that certain sports favour, through their very 
nature, the appearance of violent outbursts?   
14. 
regarding the violent acts during competitions. 
15. Is there an evolution of violence in sports when compared to the previous 
years? 
Causes of violence in sports:  
o social, 
o economic, 
o political,  
o historic. 
 
Attitudes and behaviours of the audience  
16. Which are the solutions to mitigate conflicts? 
17. How do you learn about violence in sports (private conversations, 
participation in events, written press, TV, radio)? 
18. How should a sports competition be organized? 
Fighting violence in sports through:  
o education, 
o legislation, 
o organization. 
 
2.5. Analysis and interpretation of data 
phenomenon. At the same time, 
implemented in order to reduce violent events that have emerged in the post-revolution period in Romania. The 
ters to have aggressive 
impulses.   
We consider that the typology identified in the present study is specific to the society, to sports and 
especially to various branches of sports. (Graph 1) 
 
 
 
 
 
 
 
 
 
 
 
 
 
Graph 1. Types of audience attending sporting events 
 
according to some of the respondents, is reserved, supports the team, understands what is going on in the field, 
which reflects their knowledge of the domain. It is an informed audience, which has extended knowledge of the 
information about sports is neutral, detached in some of its opinions, as its reactions are not exaggerated when 
compared to those of the violent supporters. It is the audience that supports its favourite team, comes to see the show 
of their own free will, attends with a degree of composure, it is tolerant of mistakes, cheers, applauds, chants 
positive slogans.  
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Many members of the audience display an exaggerated trust in the athletes, irrespective of the score, it 
attends to enjoy the show, it is an educated audience in terms of sports, as it applauds the players both when they 
win and when they lose. Between this type of audience and the players there is a positive communication, as it 
channels supportive emotions. 
Uninformed audience reveals the lack of information about the sport attended, the reason for coming to the 
stadium is mainly curiosity. Under certain circumstances, the uninformed audience consists of individuals who are 
summoned to that particular manifestation (such as military recruits, pupils), or they accompany a friend. There are 
premises for the transformation of this type of audience into an informed one if what it sees will turn into positive, 
constructive opportunities to spend leisure time, and if the impulse that brough it there will turn into competition. If 
any violence occurs in the stands, the uninformed audience can be lost to that particular sport.  
The audience that supports its favourite team comes to see the show of their own free will, is tolerant of 
mistakes, cheers, applauds, chants positive slogans. It is an educated audience, has background knowledge about 
sports, which 
values (determination, fair-play.) It is the audience that celebrates a victory, an audience deeply involved 
emotionally in the activity which was the source of its joy, without initiating  as an attempt to glory  any attack on 
the social actors that do not share their elation.   
The hostile audience displays the manifestations of extremist supporters, but not only, as there are factors 
that can alter the behaviour of such supporters: adverse decisions of the referees regarding the favourite team, 
instigation to violence by the club leader of the favourite team, from the cheer leader, from the wild crowd. The 
fans, described as potentially frustrated attendees on the stadia, are part of the cheering group; they are the 
Such fans can have radical reactions: they now applaud and support the team, now boycott it; they are prone to 
primitivistic vandalism, or they can be paid to attend and to take up activities that are specific to the cheering group. 
They act violently, shout abusive cheers, attend under the influence of alcohol, display banners with aggressive 
messages, their behaviour is generated by their lack of education and general information regarding the sports. They 
can move from verbal violence to physical violence: the clashes between opposing cheer groups, clashes between 
cheer groups and guards, shootings.  
 
3. Conclusions 
Sports represent symbolic violence in contrast to war which is physical violence, painful and real. The 
audience on the stadia has the features of a great number of social agents, of a crowd: it is suggestible, easy to 
mesmerize, it is easily depersonalized and ready to conform; however, among the elated or near them, persons who 
watch the show without being involved in acts of turbulence, an informed audience, can be found; this is sometimes 
neutral (regarding the participation in violent outbursts). It is the audience who misses nothing of what is offered, 
accumulated tensions are released by watching violent scenes; or their cognitive level helps them to interpret the 
value of sport. 
 The individual who is a regular attendant of the stadium shares the joy or sadness of the players in the 
ground without any violent outburst, as he understands the sports and can adapt to the social problems from within. 
The audience can be active inside the sports arenas as well as outside. Even the audience in front of the TV sets can 
be classified according to the same typology: some watch the competition and when this has ended go out to street 
manifestations, rejoice in the result along with the elated crowd on the stadium, while other merely watch the joyful 
manifestation. The sports manifestations are described through unconditional and expressive participation, they are a 
space where specific events occur. The stadium, the arena of great competitions (between opposing teams, 
supp
crowds it intends to host and entertain. An efficient space will determine the spectacular long-awaited performance 
of the players, through which the spectators can provide themselves with a functional and content addition in terms 
of education as well as in terms of the irrational.  
Most of the times tensions surface, caused by racial, class, ethnic differences or differences in national 
identity, which become important factors in the behaviour of violent crowds. However, all these do not exhaust the 
causes that trigger expressive behaviours; social conflicts, social movements within society can also trigger them. 
The arenas thus lose the function for which they were initially built, their purpose of being an area where feelings 
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can be expressed, such as joy, hope, vitality, and they become places to express social anxieties, the frustrations of 
the social actors or a place where the interests of the political parties become manifest.    
We claim that the emotional, behavioural and cognitive involvement of the sports supporters can determine 
them to embrace violent and irrational deportments. Sports spectators are part of the audience, they know about the 
sport they watch, support their favourite athletes / teams, get emotionally involved, have aesthetic and moral 
reactions and put psychological pressure on performance organizers, which sometimes may give the impression of 
an actual physical action, or it can alternately be inspirational. Both in the sports ground and at home in front of the 
TV sets, the audience believes and hopes that the team representing their community will win. At critical moments, 
the audience can have specific portraits, identical to closed, aggressive masses. According to the messages from the 
outside world and with the help of the cheer leaders, it can spontaneously transform, as the dominance exercised by 
one single individual can rule the masses. Such cheer leaders turn their life as supporters into a career: through their 
recognition. The informed audience, as well as the uninformed one and the fans can be considered independent 
variables in future studies, while the categories identified through content analysis emphasize the factors that 
influence aggressive events in the sports arenas. 
The appearance of violence depends on these spectators, on the way in which the audience expresses 
themselves, and on the leaders of the crowds, on norms acknowledged  more or less widely, which change 
spontaneously, generating collective unruly behaviours or social movements.   
 
References  
 
Ghiglione, R., Beauvois, J. L, Chabrol, C., Trognon, A. (1980). , Paris, Armand Colin Editeur (p.54). 
